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Presidents Message

It was good seeing those of you who attendeldng time, | think we all can admit we are cur-
our Educational Forum in Phoenix last monthently struggling to find our way. Social media
With a number of great speakers and tempeia-also struggling. While it has proven to be
tures in the 118 range, our conference themextremely popular, being popular does not
of AFeeling the He atneantevil bermiounalbng enbughta be re-
membered as more than a passing fad. As | see
For those of you who missed it, we had our it, social media needs the scientific principles
first joint event with the Phoenix chapter of tr@nd proven methodology of the MR industry in
AMA. From all accounts the conference was@rder to survive. Market research continues to
success. | am certainly in favor of working be an effective business tool because we have
with other AMA chapters or other associatiofseen able to show results. If social media can
in the future. We are working on getting the do the same thing, | believe it will earn a place
presentations added to our website so we ca@s a valuable business tool. If this is the case,
pass along some of the valuable informationwe as market researchers need to be familiar
shared at the conference. with it. We should be helping our clients navi-
gate their way through the challenges of this
| picked Phoenix as our conference location new media environment.
for a number of reasons. Most of you who
know me will know | am completely con- | think our EF was a good start. Partnering
trolled by my 9 year old daughter. She lovedwith AMA brought in new people with new
the Biltmore resort last time we did EF there ideas. We need to be open to new ideas. That
and she wanted to go back. While | willadmitt o es né6t mean we have to
to being persuaded by my daughter, her desiile everything, but | do think it helps to see
to go back to the Biltmore was not the only new ways of doing what we do. | hope to see
reason we ventured into the desert sun. more of this type of collaboration in our indus-
try. In tough times our associations should be
Our focus for EF this year was social media doing all they can to unite the industry and
and research. |t t urposnotethetimpertancechwhatweédo. a @[ ho
place for social media. A nhumber of up and
coming social media firms call Phoenix homd.look forward to meeting more of you at fu-
The Phoenix Suns are big in the social medidure SWMRA events. We are currently in the
world because of a former player who likes t@rocess of putting together our Las Vegas con-
give away tickets on Twitter. If you are not ference. This year it will be held at the MGM
currently following Shaq on Twitter, you mayGrand hotel. The dates are March,32010.
want to start. He may be coming to a city nedtlease plan on joining us there for another
you and you may get a chance to win the NB#pportunity to learn and connect with people
tickets he is giving away to his followers.  throughout the research industry.
Social media, it turns out, has a lot in common
with market research. Both of us are strugglifgeve Larson

: : : Informati lliance A
to find our identit errgation flipnce 5 s rld.
. ySWMRA Presi ent9 ew wo d
While market research has been around for a
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Former MRA President Gerie B. Feldman died on July 3, 2009.

Gerie served as MRA President from 1985¥9. She most recently had worked as a partner at National
Qualitative Centers, Inc., a focus group facility in Chicago. She was also the owner and CEO of Depth Re-
search Laboratories in Brooklyn, NY, and for many years a successful focus group moderator.

| t 6 s a n o JamidPulleygf E-Rewarls Market Research and Director at Large of the South-
west Board had her 3rd little girl on Wednesday, August 26, 2009 around 11:45 am. Her name is Riley
Gr ace. She was 7 I bs 9 o0z and 19.506 |l ong at birth

And the winner isé Jason Davi s!

Those SWMRA members who completed the Needs Assessment survey were offered a chance to win one
free conference registration to thé"2nnual Las Vegas conferendiason is the Market Research Manager

for the Grapevine Convention and Visitors Bureau.

We Heard You !l

Thank you for participating in the Members Needs Assessment survey
and for your terrific feedback.

We've reviewed the ratings and the comments and have already begun using the results.

As a result of your comments, we've made changes to the newsletter and will be
implementing your ideas at the upcoming Vegas conference.

We couldn't succeed without you!
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Jason Roberts - Intercept Insight Nichole McNew - Memolink, Inc.
Daniel Montemayor - PTV Datasource, LLC. LeAnn Nowak - Jewell & Associates

Adam Portner - Research Now David Shaw - DataWise

Tearsa Soto - DataWise Carrie Walters - DataWise

Jake Wirth - DataWise

CACTUS CALL
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Four Ways Social Networking Can Build Business

By Jake Swearingen
Published on BNET.com

Social networking may sound fluffy, but it can translate into real benefits for you and your company.
William Baker, a professor of marketing at San Diego State University, surveyed 1,600 executives and
found that firms that rely heavily on external social networks scored 24 percent higher on a measure of
radical innovation than companies that don't. Online networks can help you hire the right people, market
your produc or even find a manufacturer. Here are four professionals who used social networks to
change the game.

Finding Unexpected Collaborators

Tools: within3.com, a social network for scientific practitioners

Tactic: Saverio Gentile, a visiting fellomm the neurobiology laboratory at the National Institute of En-
vironmental Health Sciences, had been using within3.com, a social network for doctors, to discuss
medical journal articles. While mulling over a paper on nicotinic receptors, he connected with two re-
searchers heodd nedvthaughtheyrwkreal invmiet ts abnef drue | di ng. T
cial network, even though we were a few meters apart, we would have never known we were all work-
ing on this, o0 Gentile says. Working together, G
rel Yakel, discovered a possible mechanism that can explain why nicotine receptors work the wrong

way when associated with congenital myasthenia gravis, a hereditary disease that causes severe muscle
fatigue. Since gathering further data on the breakthrough, the group has been selected to deliver a paper

on the subject at a Society for Neuroscience convention in November.
Continued on page 6

Upcoming Market Research Events:

Organization Research Event Date of Event City Website
AMA Marketing Research Conference October 4 -7, 2009 Palm Springs, CA www.marketingpower.com
QRCA 24th Annual Conference October 7 -9, 2009 Indian Wells, CA www.grca.org
SW MRA Southwest MRA Chapter Meet & Greet October 13, 2009 Irving, TX Www.swmra.org
PMRG Third Annual Meeting October 25 -27, 2009 Philadelphia, PA WWW.pmrg.org
MRA First Outlook Conference & Expo November 4 -6, 2009 San Diego, CA www.mra.com
AMA Symposium for the Marketing of Higher November 15 -18, 2009 Boston, MA www.marketingpower.com
Education
AMA Advanced School of Marketing Research November 16 -20, 2009 Atlanta, GA www.marketingpower.com
MRA CEO Summit February 10 -12, 2010 Boca Raton, FL www.mra.com

MRA 24th Annual Las Vegas Joint Chapter March 3 -5, 2010 Las Vegas, NV WWw.mra.com
Event
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Hot Time in the Phoenix Heat

Joyce Rachelson, Dir. Marketing & Sales at Ocucom

| recently attended the Sout hwest
Arizona Biltmore Resort & Spa. It was 115 © in the shade but it was even
hotter for the attendees.

The event started off with a great cocktail party where we got a chance to network with peo-
ple from the Southwest chapter as well
Speakersé panel discussion. That was a

and on the phenomenon of how Social Networking can benefit our industry.

After the cocktail party there was a Texas
only experience with that game is watching it on T.V. | got knocked out in the first round but
had a fun time. Vaughn Mordecai was the big winner.

Friday started off with a networking breakfast followed by a full day of wonderful sessions on
how to use Social Media in a Business Setting. First speaker was Jim Longo of Itracks. Jim
brought us up to date on State of the Technology and Early Social Media Research Experi-
ences. Jim gave us real project examples and an understanding of social medial-based
online qualitative techniques and when to use them.

During lunch, Alice Butler of MARC, led us in a lively round table discussion of how each of
us uses Social Media to enhance our businesses. | was so involved | barely noticed the
conference chicken. We hithday. cel ebrated Al

After lunch, Prof. James Spiers of Arizona State University, brought us back to the class-
room and showed us how he engages and inspires his students in Strategic International
Marketing. He demonstrated how social media can fit into a world focused on marketing and
market research.

The day was brought to a close by Bart Steiner of Bulbstorm, Inc. | found him to be very in-
spiring. Just a few quotes from him gave me
better, but better is always differento.
evolvedé and finally, OMarketers need to |
Steve Larson of Information Alliance and Southwest MRA chapter President, wrapped up

the day and gave us a preview of what to expect at the 24™ Annual Las Vegas conference
which will be held at the MGM Grand.

t eamy
he att

|l 6m very happy that | attended this s
ideas and insights that gave al/l of t
ward to following up with all of those | met and seeing them again soon.

(find me on Twitter and Linked In)

CACTUS CALL



Congratulations to our

Texas Hold O0Em Poke
at the Sout hwest Chapterds

Poker Champioii Vaughn Mordecai
of Discovery Research

2nd Placéi Brian Fowler of CIMC

3rd Placé Brad Larson of Thoroughbred Research Group
4th Placéi Elisa Galloway of Galloway Research

5th Placé Jim Steber of Communications for Research

6th Placé Greg Carter of Consumer Opinion Services

Sponsored by: E-Rewards

Prizes provided by: Accurate Research, Inc.
Consumer Opinion Services
DMS
E-Rewards
Streamline Universal

Join us for a Meet and Greet in the Dallas / Ft. Worth Area!
An evening of informal networkingith two complimentary drinks and free food!

When: Sponsored by . Where:
Tuesday' October 13, 2009 CadI”aC RanCh Restaurant

. . 857 W. John Carpenter Freeway.
6:00 pm- 8:00 pm Las Colinas, TX 75039




