Presidents Message

We are approaching my favorite time of year.
Spring is just around the corner- ok for some
of us it may not be just around the corner- but
it is getting closer. I love the concept of
spring. It is like a fresh start after a long cold
winter. Proof that life can survive the harsh
winter elements and emerge even stronger.

It doesn’t take much to see how this can apply
to our own lives. As an industry, as we try to
emerge from our own dark winter, it is impor-
tant to look for the signs that life is returning. 1
see these signs everywhere I look. Most of my
clients are upbeat about the future. I am hear-
ing more positive talk in conversations with
people throughout the industry. These positive
thoughts are like seeds that hopefully will fall
on fertile soil and then grow to become real
research projects.

It is too easy to get caught up in all of the
negative talk that surrounds us. There is no
question our industry has been hit hard by the
recession. For some this long cold winter
can’t end soon enough. For others, the cold
will not retreat. Their seeds will not find fertile
soil.

What makes the difference? How does one
survive? In my opinion it has a lot to do with
attitude and involvement. You can choose to
get involved in shaping the industry or you can
let others choose for you. It is up to you.

FRIST QUARTER 2010

In my experience, involvement brings growth.
A perfect opportunity to experience this
growth is coming March 3-5" in Las Vegas.
Our annual tri-chapter event will take place
during that time at the MGM Grand. If you
would like to experience growth, try volunteer-
ing during this event. I can promise you it will
be hard to find an event more welcoming and
open to your input. This is truly an event filled
with opportunities to get involved.

I have been involved in the Vegas conference
for almost 20 years now. I can still remember
the first time I volunteered. I was blown away
right from the first volunteer meeting. The
volunteers running the conference actually
cared about my input. They found ways for me
to be involved and they went out of their way
to make sure I felt welcome. Friendships made
during those early years are still some of the
strongest friendships I have today.

Whether you are looking for an opportunity to
volunteer or attending to learn from the in-
credible list of speakers (you can find the latest
conference details at www.swmra.org), I look
forward to seeing you in Vegas.

Steve Larson
Information Alliance
SWMRA President



VOLUME 1 Upcoming Events

Organization Research Event Date of Event City Website
MRA CEO Summit February 10 -12, 2010 Boca Raton, FL www.mra -net.org
CASRO Panel Conference February 24 -25, 2010 New Orleans, LA WWW.Casro.org
ESOMAR Global Healthcare MR Conference February 28 -March 2, New York, NY www.esomar.org
2010
MRA 24th Annual Las Vegas March 3 -5, 2010 Las Vegas, NV WWW.swmra.org
Joint Chapter Event
PMRG Annual National Conference March 21 -23, 2010 Orlando, FL Www.pmrg.org
AMA MR Executive Forum May 5 -7, 2010 Chicago, IL www.marketingpower.com
AAPOR 65th Annual Conference May 13 -16, 2010 Chicago, IL Www.apor.org
CASRO Annual Technology Conference June 3 -4, 2010 New York, NY WWW.Casro.org
AMA Art Forum June 6 -9, 2010 San Francisco, CA www.marketingpower.com
MRA Annual Conference June 9 -11, 2010 Boston, MA www.mra -net.org

Google Wave and the Las Vegas Conference

Google Wave is a promising new communication tool
instant messaging programs. ltds really hard to ex
themselves known. There are a couple of features that differentiate it i you can play back a Wave and watch

how conversations unfolded chronologically and you can comment anywhere in a Wave putting your comments
where they fit in the conversation.

At first it was really difficult to get a Googl e Wa
tation is one of the extra perks of attending this
for the conference, one of the members of one of the boards will ask Google to send you an invitation. And once
you are all set with your account, we will add you to our conference wave.

Is this a big deal? It certainly has possibilities. Imagine being able to start conversations ahead of time with all
the other folks going to the conference and the presenters. Make after hours plans, maybe help our presenters
craft their sessions, make new friends before you arrive. And during the conference, if we all share our thoughts
and i mpressions about the sessions on our wave, webd
ference goers and have a record of those conversations. Then the conversations can continue long after the
conference is over.
Submitted by: Melissa Pepper
Tammadge Market Research
SWMRA Past Presidents Advisory Committee
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Julie Olsen Dan Jones & Associates
Michael Heilman SP Express

Michael Ryan-Todd Texas Instruments
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NorthWest

MRA

Southwest MRA

24" Annual Las Vegas Conference

(Southwest, Northwest, and Southern California Joint Chapter Event)

Lights, Camera, Research!

Producing Actionable Insights
March 3-5, 2010, MGM Grand Las Vegas

Education: Peter Summersgill, Director Consumer Insights - Sony Computer Entertainment
Chris Robson & Scott Laing, Principals - Parametric Marketing
Meredith Lind, Partner & Aaron Lee, Research Director - Definitive Insights
Frank Stagliano, Group EVP/GM, Entertainment Research -The Nielsen Company
Sean Campbell & Scott Swigart, Principals - Cascade Insights
Rudy Yu, Consumer Insights Manager - NBC Universal
Karen Manne, Vice President - ABC Disney
Ann Breese, Sr. Research Manager - (formerly with) Microsoft

Registration: Regular Registration Deadline is Thursday, February 18, 2010
$379 Members and Non-Members
On Site/ Late Registration
$399 Members (Southwest, SoCal & Northwest)
$449 Non-Members
Reception Only / Additional Reception Tickets
$125 (all)

Price includes — All seminars, Opening Reception, Thursday Breakfast and Lunch,
Friday Breakfast and Lunch, and an exclusive invitation to join Google Wave.
Registration and payment must be received by deadline at 5:00 pm MST.

MGM Room Rate $109

Call 1-877-880-088 0 t o make your rMAEM®SOv attd osnec ur eMeyna u ro
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Visit www.swmra.org for more information or to register today!
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[ Dear Chapter Member,

1 had an idea to include Membership Spotlights into each Cactus Call. I wanted everyone to get to know our members. I thought it would be 4|
wonderful addition to our newsletter. In the beginning of this endeavor my thought was to send interview questions to three members each
quarter, one for each month. I intended to take their answers and make them into an article about each person. However, while reading the
responses, I felt that by incorporating them into paasladaye a
These first three spotlights are laugh-out-loud funny, insightful and perfect just the way they came to me. [ wanted you to see the individual
for who they are as a person, not just the business side so many of us present at conferences and business settings. I really enjoy these people
and their interviews, I hope you feel the same way. So here are your unedited and uncut Membership Spotlight Interviews; let me know what

lyou thinké Tara Miller, Southwest Chapter Vice President and Cactus Call Editor, tara@accurateresearch.com }

Membership Spotlight - January 2010

Elisa Galloway, President/Owner, Galloway Research Service
Currently - President-Elect of the National MRA Board of Directors

At the Southwest Chapter level, she has served as Program Committee, Member at Large, President-Elect, President,
Past President and currently, Past President Advisory Council (PPAC). At the National level, she has served as MRA
Board of Directors, Education Work Group Chair, Professional Development Council - Vice Chair, Professional De-

N velopment Council, MRA National Conference Program Committee - Seattle, Fall MRA Education Conference Program

Chairperson, Professional Devel opment CS8ausnwrol 6 3

Personal
What is your favorite thing to do outside of Market ResearciA®iything to do with Nature — hiking / gardening are my
passions

If you had a motto in life what would yours bd?ive by two rules, which I guess could be a ‘motto”. 1) Don’t be afraid to
ask for what you want, a no beats never knowing. 2) If you don’t know how to do something, then pretend you do. Don’t
back off. I tell myself — fake it, fake it well, until I get it right.

Do you speak any other languages or have any special talents or skills outside of wésk®her languages and as far as

special talents — I tend to be an organizer of sorts. I get to plan the family events, trips and all fun activities. I might have
been a travel agent in a past life. My friends take advantage of this skill!

Who had the most influence on your life®May sound sappy, but this would be my dear husband. 1 have grown as a person
in so many ways, due to his encouragement. Most supportive person I know, even when I am unbearable.

What cartoon character best describes yourbugh question. I polled my family individually and 3 of 5 said Daisy Duck.
Now I have to spend the weekend watching duck cartoons. I need to know why they all think I am most like Ms. Daisy.

If you could live anywhere in the world for a year, where would it bé¥e once stayed in an Eco Lodge on St John. It was a
tree house lodge overlooking a beautiful white pristine beach. Peaceful.

What superpower would you most like to have and whifhe power to protect. 1’d love to put my children (even at ages 30,
29, 28 and 23) in a very large bubble. But now that I think about it, perhaps I should be in the bubble?

What crazy thing about you would no one in the MRA believé®entioned earlier. When I was younger I was determined
to overcome my battle with shyness. I took drama classes in college with the sole purpose of learning to stand in front of a
group. [ still have butterflies every time I have to speak.

Industry
How long have you been involved in market researchi®on’t tell the DOL, but I did my first interview at the age of 14. (I

honestly doubt there was a law at that time) I attended my first MRA conference at the age of 20. So over 40 years ago.
WOW! That’s seems like a very long time ago.

How did you get involved in the market research industrydy boss at the time, Ruth Galloway had taken me to a confer-
ence in New Orleans. [ was a 20 year old on Bourbon St. I thought MRA rocked, and I knew my boss was the best. I later
married Patrick, moved to Austin and worked for a full service research firm with a start up data collection division. In 1979, a
MRA conference came to San Antonio. MRA did not have a national office, staff or CEO. At that time volunteers from
across Texas put the conference together. I was one of about 10 volunteers. I had great mentors.

How long have you been involved with the MRAh — you had to ask and remind me again of how old I am. Over the past
40 years my involvement has varied, as my life had its cycles. I have always been involved, but have been very active the last
|2 years.

CACTUS CALL

f ol

Cont



Elisa Galloway
Continued from page 4

What is your Funniest Memory from any market research event a SW Chapter Vegas Joint conference a few years ago, I
had volunteered all day and was dead tired. As I made my way back to my room, I accidently put my key in my neighbor’s door
and it OPENED! There was a large naked lady sitting on the edge of the bed eating with a plate in her lap. She only had on
socks. Not sure why that is important to the story, but it is a very vivid memory. I screamed. I backed out of the room loudly
and quickly. She never moved, just watched the weirdo in the doorway. I called the front desk and reported that I had a key
that opened others doors.  The next day at lunch, the speaker sat with us and was inquiring about our evening. I shared. Of
course I knew I had the best story, but was upped by Bobbie Kirkland , she had gone and gotten married the night before in
the drive up chapel! Vegas is an amazing place with amazing stories.

Chapter
What changed in your attitude, ideas or perception when you went from a member to a voluntéatPnever seen a more

dedicated, smart and motivated group of leaders that worked so well together. The board was made up of old timers (older
than me) and the vey young. The mentoring that went on was incredible. The friendships forged are forever.

How did you get involved in volunteering®? don’t recall. I expect it of myself. I have always volunteered - in whatever I am
involved in. I believe if you want a say, you have to put forth the work as well. 1 have volunteered in all areas of my life —
civic, professional and personal. I have been a room mom, a girl scout leader, cub scout leader, PTC President, Neighborhood
Assoc, San Antonio AMA President, Chapter President, etc...

Why did you get involved in volunteering®Robin McClure, Nancy Hayslett, Linda Brazel MADE ME. Seriously — if you
want a “say” in the process, be a part of the process.

What would your advice be to someone who has never volunteerBddT! The relationships. The mentoring. The learn-
ing. The professional and personal ROI is incredible.

Give us one piece of advice for new researchers or new membe&s2arch has always been a revolving discipline. Keep

oneself open to learning and growing in your profession.

What are your accomplishments at the Chapter levelhave always been pleased that the Past Presidents Advisory Council
was first begun under my year as Presidency. I helped to take the concept and give it a concrete place in our Chapter.

National

What volunteer task for the MRA have you hated the most and whi®a leader, I’ve had a difficult time when I had an issue
with a volunteer not performing. We all have times our work is overwhelming and cannot finish a volunteer project, but when
it happens repeatedly and hurts the organization it has to be dealt with. I found it difficult on my end to have that conversation.

I procrastinated and once done, found the volunteer relieved.

What task for the MRA have you loved and will always say yes to in the future and why® anything to do with education.
I believe thru education and the PRC Program - which MRA helps set the foundation for our industry.

What do you hope to accomplish at the national leveA® incoming President of the National MRA, my foremost task will be
working with a new CEO. It will be an exciting year. As a leader, if you know me, you know it is all about the membership
and meeting their needs

What one great achievemehtaccomplishment are you most proud of with regard to MRA®y husband and I have won sev-
eral National Awards, but my most prized is the MRA Celebrated Company Award. My employees have supported us and al-
lowed us to participate at the level we do. The award was for them!

Is there anything additional you would like the readers to know / understand about ybb&ieve in mentoring. Last year
Merrill Dubrow of MARC taught me that can be reversed. [ now look to the young and to the old for advice. For the SW
Chapter, I have slipped into a roll of the OLD mentor and am so very thankful they still want me. I learn so much from them.

CACTUS CALL



Membership Spotlight - February 2010

Melissa Pepper, CSO, Tammadge Market Research

Currently serving on the SW Chapteros
Nati onal 6s -Gimrhiiteaamd BusthesdServices Workgroup Committee and Chapter
Liaison / Mentor.

Melissa has previously served as Director at Large, Vice President, President Elect, President, Immedi-
ate Past President and Advisor on our Chapter Board. At the national level, she served on the strategic
planning committee and currently serves on the webinar subcommittee, the business services workgroup
and as a chapter liaison/mentor.
Personal
What is your favorite thing to do outside of Market Researchi®ok, eat, play tennis, take photos

If you had a motto in life what would yours be® you take delight in the small stuff, you get to spend a whole lot of your life being
delighted.

Who had the most influence on your life?At the risk of sounding like a beauty pageant contestant, my parents are most responsible for
the person I have become.

What cartoon character best describes you?ogi Bear, living in a national park, eating from picnic baskets, what could be wrong with
that?

If you could live anywhere in the world for a year, where would it bé? live on a beach. Just thinking about it, I can hear and see the
waves crashing, smell the salty air, taste the fresh seafood. I am instantly calm and contented.

What superpower would you most like to have and whyi?isibility — think of the ethnography possibilities (if you don’t bother your-
self with privacy issues, that is).

What crazy thing about you would no one in the MRA believeé@mehow I think folks in the MRA would believe just about anything
about me.

Industry
How long have you been involved in market researcti?e been in market research since 1985.

How long have you been involved with the MRABeen a member since 2001 and an active volunteer since 2002.

Chapter
What changed in your attitude, ideas or perception when you went from a member to a volunt&er?I started volunteering, I began
to feel ownership of our organization. And I started to make friends which is a huge benefit for me.

How did you get involved in volunteering? received a phone call from someone on the Southwest Chapter board asking if I’d help on
the membership committee. I agreed to interview new members for Cactus Call articles. A year later I was asked to run for the chapter
board and, again, [ agreed. And whenever anyone calls, I agree.

Why did you get involved in volunteering?Someone asked and it seemed like the smart thing to do. In retrospect, it was a wise deci-
sion.

What would your advice be to someone who has never volunteerédfi should do it. Call me right now. I’ll find something for you
to do. The return on your membership investment will skyrocket.

Give us one piece of advice for new researchers or new membeéfsRinteering is the fastest road to networking.

What are your accomplishments at the Chapter level?ve served on the board as everything except Treasurer & Secretary. And [
actually have an honorary PhD (that’s right, I’'m Dr. Pepper) courtesy of the SW chapter board. It’s in astronomy because I see the star
potential in everyone. I hope that’s true.

National
What task for the MRA have you loved and will always say yes to in the future and why?ved on the strategic planning committee
in 2007 and I’d do that again. I learned a whole lot about the process and it’s really interesting to hear what fellow members had to say.

What do you hope to accomplish at the national level? hope to be elected to the national board this year. And I hope to energize and
involve as many of you as I can. Let’s start with something easy like voting in the National board election this year. It’s totally easy —
read about the candidates in the February issue of the Alert, watch for the email call to vote in March, click on the link and cast your bal-
lot. The process is similar for the Southwest Chapter, so I ask that you vote in that election as well. And while you’re at it, we’re voting to
approve a few changes to our chapter bylaws as well so vote on that, too.

What one great achievemehtaccomplishment are you most proud of with regard to MRAPam pretty sure that [ am the first (and
only) Southwest Chapter president to have worn a coconut bra to the opening reception of our joint chapter Las Vegas conference.

CACTUS CALL



Membership Spotlight i March 2010
Vaughn Mordecai, President, Discovery Research Group

Vaughn is the current Treasurer of the Southwest MRA Chapter.

At the Southwest Chapter level, he has also served as Vice President, President-Elect, President and
Immediate Past-President. At the National level he has been a member of the Nominating
Commiittee and the Policy Taskforce.
Personal
What is your favorite thing to do outside of Market Researciay & Coach Soccer — The teams I coach Rock!...the
teams I play on Suck!

If you had a motto in life what would yours be?Fake it ‘til you make it! Or...Be the most obvious solution!

Do you speak any other languages or have any special talents or skills outside of wsk®?tech speak count? What
about Pig Latin? If not...then no. I’m actually an ok writer.

Who had the most influence on your life?Zee Majors...of “Six Million Dollar Man” & “Fall Guy” fame. My first career
aspiration was actually to be a stunt man. Actually...as cliché as this sounds...it was my dad. He was an immigrant to the
US that was a VERY hard worker and I’m very proud to be his son.

What cartoon character best describes youShaggy from Scooby Doo - Zoinks! Captain Caveman (always surrounded
by three cute cartoon ladies — loose reference to Utah myth.) and Fat Albert — Hey...Hey...Hey

If you could live anywhere in the world for a year, where would it bd?ndon — All that Football (soccer) in one place...
how could I resist. Maybe Wales (where my Dad lived when he was young)

What superpower would you most like to have and whifBe ability to learn or absorb all of the other superpowers that
exist (called innate capability — how nerdy that I looked that up). I’d have the ultimate power. It’d mean I’d be really
smart. And, it would be useful in the “real-world”. Plus, if I met someone with superhuman bad breath power... I could
learn how to destroy all villains with one super bad breath blow, but wouldn’t have to give up all of the other powers for
that one dumb power.

What crazy thing about you would no one in the MRA believé?2ctually do have that superpower — not really. I can do
“The Jerk”...look it up if you don’t know what I’m talking about... I’m a very poor Latin dancer...SHOCKING! My teen-
age children think I’m “cool.” Actually my teenaged children’s friends think I’m cool...my teenaged children are just em-
barrassed of me.

Industry
How long have you been involved in market reseatchAbout 15 years.

How did you get involved in the market research industryfived in Idaho and I’'m no good at storing spent nuclear fuels
(biggest employer in the town I’m from). I graduated with a Psychology degree and realized I was never going to get a job,
so got a master’s degree in Sociology so I could do social science research. I found my way into market research.

How long have you been involved with the MRAVolunteering for about five years.

What is your Funniest Memory from any market research event?an’t tell you...too risqué...kidding. When one of
my fellow board members thought I was a polygamist.

Chapter
What changed in your attitude, ideas or perception when you went from a member to a voluntegs?a much better

understanding of the sheer amount of effort that goes in to pulling all of this off successfully. My appreciation increased
dramatically for all of the organizations that contribute to the success of our industry.

How did you get involved in volunteering?I told Brad Larson [ was interested in volunteering. I thought that would
mean that I’d be a door greeter. He had other things in mind. I ended up as the VP of the chapter.

CACTUS CALL



Vaughn Mordecai & Continued from page 7

Why did you get involved in volunteeringAt first it was so that I could get to know more people. When I realized that I
could make I difference, I volunteered to help out the industry and the people around me. I still really enjoy getting to know
people. I've always felt lucky to be a part of this great industry and I want to give back. I believe in karma and think that
things come looping back around.

What would your advice be to someone who has never voluntéeradt do it...get involved, have some fun doing it, and
it will pay off for you in so many ways. You’ll meet a ton of people and the effort brings increased opportunity to gain
value from your MRA membership.

Give us one piece of advice for new researchers or new membérs@n about the industry, the process, the practices,
the methods, how the research gets done. Once you’ve done that, figure out how to improve it and be “the most obvious
solution.” If you can put a stamp on the business you belong to or the industry itself you’ll have a bucket-load of success.

What are your accomplishments at the Chapter levelChapter Service Award — 2009 (This is one of my highlights).
Editor of the Cactus Call - Standardized it a number of years ago, made it more readable, and increased the value to the
members. Helped organize and pull off a couple of conferences my Presidential year and chaired the programming commit-
tee the year I was President-Elect. Learned the treasurer role & responsibilities (No small undertaking).

National

What volunteer task for the MRA have you hated the most and whyPhaven’t really hated any of them. I enjoy meet-
ing new people and each volunteer has presented that chance for me. On the chapter level...I do find the Treasurer position
difficult, though I don’t hate it. I understand finance but I feel under-qualified for the position and I’m constantly paranoid
I’1l mess something up and it will wind us all up in jail (I’m sufficiently startled about it Kim).

What task for the MRA have you loved and will always say yes to in the future, and vilny2 greeter. It’s fun to see
everyone and requires very little outside effort. Buddy — Being a buddy is a blast...plus it leads to free food.

What do you hope to accomplish at the national levelPave some fun...and help others around me to have some fun.
Help to MAINTAIN VALUE to our MRA membership by providing input on areas that could evolve and transform. Help
the MRA members UNDERSTAND THE VALUE the MRA can play for their organizations beyond networking opportuni-
ties.

Help the MRA to adapt to current trends (technology or otherwise) and stay relevant for the future. This is one of my big-
gest mantras in life and should always be considered for the association. Reach out to future leaders of the association.
Help mold the next generation of association leaders. The current leaders are doing great, they're invested and in-

volved. It's important that the "next generation" is interested, and have the ability to continue the progress that's been made.

What one great achievemehticcomplishment are you most proud of with regard to MRA®@y Chapter Service Award
with the Southwest Chapter. I thoroughly enjoy getting to know the other members of our industry...to be recognized along
the way...was awesome.

Is there anything additional you would like our members to know / understand about you&issa Pepper and I created
“The Committee to Elect Melissa Pepper and Vaughn Mordecai to the MRA Board.” We’re mixing it up and having some
fun with the MRA election process. We’re trying to get more people to vote, have some fun in the process, and in the proc-
ess get elected so we can give back to the industry. You can join our

LinkedIn group at: http://www.linkedin.com/groups?gid=2677303&trk=myg_ugrp_ovr

Or our Facebook group at: http://www.facebook.com/group.php?gid=272333578736&ref=nf

Or see our web page at: http://peppermordecaiformra.org/

I think I’1l do a great job if elected. I’ll stay involved, engaged and invested in the needs of the members. You may or may
not like what I bring to the table...regardless of whether you want me on the board or not...VOTE...I don’t care if you vote
for me or not...but vote for someone so that the association reflects your needs as a member... (actually I do care a little)

P.S. Vote for Melissa Pepper too!

Editors Note: Like many of you, | have known Vaughn for a few years now and never really knew how to pronounce
last name. | have since obtained that information and | thought you would benefit from it as well. His last name is
pronounceadceciaMore Thanks Vaughn for the clarificatio
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Marketing Research Association, Inc Southwest Chapter

Profit & Loss
January through December 2009

Jan - Dec 09
Ordinary Income/Expense
Income
Educational Forum Reg. & Spons. 10,095.38
Las Vegas 2009 Raffle Income 1,408.00
Las Vegas Registration & Spons. 45,313.70
Membership Dues 8,534.16
Miscellaneous Income 7,115.93
Reimbursed Expenses 639.95

Total Income 73,107.12

Expense
Bank Service Charges 114.96
Cactus Call Printing/Postage 4,633.61
Conference Calls 1,076.64
EF Credit Card Fees 383.84
EF Hotel and Food 10,574.43
EF Supplies and Speaker 995.86
Las Vegas Charity Donation 1,408.00
Las Vegas Credit Card Fees 2,860.16
Las Vegas Hotel and Food 18,452.80
Las Vegas Planning Costs 3,593.78
Las Vegas Printing and Shipping 4,106.86
Las Vegas Speaker Expenses 300.37
Licenses and Permits 10.00
Meet & Greet 1,465.98
Miscellaneous 1,408.90
Office Supplies 8.80
Professional Fees
Accounting 475.00

Total Professional Fees 475.00
Scholarships 3,578.50
Strategic Planning Costs 4,032.40

Total Expense 59,480.89

Net Ordinary Income 13,626.23
Other Income/Expense

Other Expenses 82.47

Total Other Expense 82.47

Net Other Income -82.47

Net Income 13,543.76

CACTUS CALL



PAGE 10

Visit the website often at
www.SWMRA.org

Tune in and
Stay Connected

Steve Larson
President
Information Alliance
(435) 750.8767
slarson@infoalli.com

Stacey Weber

Immediate Past President

Common Knowledge Research Services
(972) 850.0358
Stacey@your2cents.com

Alice Butler

President Elect

M/A/R/C Research

(972) 983.0458
alice.butler@marcresearch.com

Tara Miller

Vice President

Accurate Research, Inc.
(972) 647.4277
tara@accurateresearch.com

Nancy Cearley

Secretary

G3 Translate

(212) 889.5077
ncearley@g3translate.com

Southwest BG&ONTACT US!

Vaughn Mordecai

Treasurer

Discovery Research Group

(800) 678.3748
vaughn.mordecai@mvligroup.com

Jami Pulley

Director at Large

E-Rewards Market Research
(214) 743.5386
jpulley@e-rewards.com

Melanie Courtright
Director at Large

Brad Larson

Advisor

Thoroughbred Research Group
(215) 501.7007
brad.larson@torinc.net

Bobbie Kirkland

Advisor

the web opinion

(918) 766.3686

bobbie. kirkland @thewebopinion.com

Melissa Pepper
Advisor

DMS Research / AOL Bus. Intelligence  Tammadge Market Research, Inc.

(214) 222.6176
m.courtright@corp.aol.com

Greg Carter

Director at Large

Consumer Opinion Services, Inc.
(206) 241.6050
greg@cosvc.com

Scott Feldman

Director at Large

Opinion Access Corp

(718) 729.2326
sfeldman@opinionaccess.com
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(512) 474.1005
melissa@tammadge.com

Elisa Galloway

Advisor

Galloway Research Services
(210) 734.4346
egalloway@gallowayresearch.com
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