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Presentation Outline

ÅIntroduction to Lifetime Products

ÅBackground on Lifetimeôs recent MR 

program

ÅSelection of MR field methods & analytic 

techniques

ÅAdoption process for more sophisticated 

MR capabilities

ÅExample of our ñResearch on Researchò
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Who is Lifetime Products, Inc.?

ÅPrivately held, vertically integrated 

manufacturing company

ÅFounded in 1986 in Clearfield, Utah

Å1,500 employees in the U.S., Mexico, & China

ÅConsumer products typically constructed of:

ïBlow-molded polyethylene resin 

ïPowder-coated steel
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Lifetime Products

Lifetime Products, Inc., has applied innovation and cutting-edge technology in plastics and metals to create a family of 

affordable lifestyle products that feature superior strength and durability. The worldôs leading manufacturer of folding 

tables and chairs, Lifetime was founded in 1986 as the maker of portable basketball systems that revolutionized the 

industry with patented technology. With diverse offerings such as outdoor storage sheds, childrenôs play sets, and (most 

recently) kayaks, Lifetime continues to develop innovative products that outfit the way we live.
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Lifetime:  a Tradition of Innovationé

1st home portable basketball system with 

height-adjustable backboard & rim

1st folding utility tables & chairs 

using light-weight plastic resins

1st resin-based storage shed with 

steel-reinforced walls & roof

1st utility trailer with longitudinal 

fold-in-half feature for easy storage
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éand a Tradition of Quality & Value
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They say imitation is the sincerest form of flatteryΧ

7/14/11 Revision Lifetime / Goodwin 7



ΧŀƴŘ ƻǳǊ ǎǳŎŎŜǎǎ Ƙŀǎ ŎŜǊǘŀƛƴƭȅ ŀǘǘǊŀŎǘŜŘ copycatsΧ
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Χƛǘ ǎŜŜƳǎ ƭƛƪŜ ǎƻƳŜ ƻŦ ǘƘŜƳ Ƨǳǎǘ ŘƻƴΩǘ ƎŜǘ ƛǘȅŜǘΧ

7/14/11 Revision 9Lifetime / Goodwin

???



Χōǳǘ ǎƻƳŜ ƻŦ ǘƘŜƳ ŀǊŜ Ƨǳǎǘ ŘƻǿƴǊƛƎƘǘ brazen!

7/14/11 Revision Lifetime / Goodwin 10



Some of them apparently produce lethalǇǊƻŘǳŎǘǎΧ
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To avoid this problem, we testƻǳǊ ǇǊƻŘǳŎǘǎ άǘƻ ŘŜŀǘƘέΧ
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Our folks use some pretty creativeǘŜǎǘƛƴƎ ƳŜǘƘƻŘǎΧ
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ά²ƘƻƻǇŜŜΗέ

άDǊǊǊǊΗέ

ά²ƘƻƻǇŜŜΗέ

άhǳŎƘΗέ
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Χōǳǘ ǎƻƳŜǘƛƳŜǎ ǘƘŜȅ ƎŜǘ ŀ ƭƛǘǘƭŜ too enthusiastic!
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WARNING:  DO NOT ATTEMPT !!!



hǳǊ aw 5ŜǇǘΦ ŘƛŘƴΩǘ ǎǘŀǊǘ ƻǳǘ ǿƛǘƘ ƳǳŎƘ ƻŦ ŀ ōǳŘƎŜǘΧ
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{ŜǊƛƻǳǎƭȅΣ ǘƘƻǳƎƘΧ
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ΧǿŜΩǾŜ ŎƻƳŜ ŀ ƭƻƴƎ ǿŀȅΧ

ΧŀƴŘ ǿŜΩŘ ƭƛƪŜ ǘƻshare some insights from our experiences!



Our Traditional Paradigm:
ά[ŜǘΩǎ Ǝƻ Řƻ Ψa focus groupΩΗέ
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Consumer Opinion Services in Seattle



Which Research Method Should I Use?

Focus 
Groups?

Individual 
Interviews?

Online 
Survey?

Mall-
Intercept?

Omnibus 
Survey?

Conjoint 
Analysis?

Segmentation 
Analysis?

Market 
Analysis?

In-house 
Data 

Mining?
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Phone 
Survey?


